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In recent years, Many China Time-honored brands are becoming impoverished. 
However, we can also find those foreign old brands, like Coca-Cola, Nestle are full of youth 
and vitality. Brand Outdated of China Time-honored brands is thought-provoking. The ad of 
Wang laoji creates a new brand image while the nostalgic ad of Warrior shoes also wins a 
good reputation. Cross-culture research finds that easterner prefer nostalgic culture. Thus, 
this study aims to analyze the advertising effectiveness of nostalgic ads and how the China 
Time-honored brands use nostalgic ads. 
This study uses within-subjects design of one-factor to test advertising effectiveness of 
different types of nostalgic ads (personal nostalgic & historical nostalgic) and further study 
on the mediation of consumer emotion (Pleasure/Arouse/Dominance) and consumer 
cognition (Relevance/Confidence/Differentiation/Growth). This study uses three 
experiments: first, chose television ads of different brands; second, chose television ads of 
the same brand; third, design print ads of China Time-honored brands. 
The study makes several conclusions: First, in China, personal nostalgic ads have 
better advertising effectiveness than historical nostalgic ads. And humor will increase the 
advertising effectiveness of historical nostalgic ads. Second, historical nostalgic ads are 
suitable for those products of China Time-honored Brand which have close association with 
Chinese traditional culture, like Chinese medicine. However, personal nostalgic ads are 
suitable for modern products of China Time-honored Brand. Third, Pleasure plays a role as 
full mediation between the type of nostalgic ads and advertising attitude. And Relevance 
plays a role as the highest part mediation between the type of nostalgic ads and brand 
attitude/purchase intention. Thus, nostalgic ads should motivate the pleasure of consumers, 
and let consumers aware the close link with products or brands. 
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